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IDENTIFY CONCERNS 
Teenagers today input a total of 257.8 billion dollars to the economy every year, but few 
teenagers recognize the importance of financial fitness. Many do not even know the basic 
principles of finance. This needs to change. 

 
 

SET A GOAL 
We want to make a video that will provide teenagers with a basic understanding of the principles 
of finance. We want the video to be aesthetically pleasing, neat, complete, and to include cute 
drawings that summarize the spoken content. 

 
 

FORM A PLAN (WHO, WHAT, WHEN, WHERE, HOW, COST, RESOURCES, AND EVALUATION) 
 

Who: Talia Mentjes and Emma Ann Oberg will collaborate to complete the objective. 
What: Video educating teens about financial fitness 
Where: We will utilize PIHS art room for all cinematic endeavors. 
When: We will conduct the majority of filming during the month of January. 
How: We will first fill out the storyboard, practice the drawings, film video, voice over, and conduct 
the other necessary actions in order to complete this project. 
Cost: This project will be completed without the use of monetary value. 
Resources: We will contact our trusted advisor, Ms. Berg, with questions. Another person who will 
be very helpful in conceptualizing our project and the filmmaking process is Ms. Nicole Mentjes. 
Evaluation: We will determine the success of our video based on the number of views it receives, 
because this will be how many people were educated on the principles of financial fitness. 

 
 

ACT 
We will construe to begin our project as soon as possible.  Brainstorming sessions are scheduled 

with our advisor. Commencement filming immediately upon completing the graphic organizer 
storyboard.  
 

 
FOLLOW UP 

 

To conclude our project, we will conduct an evaluation of project completeness and effectiveness. 
Gauging the successfulness will include the educational and entertainment value. The assessment 
will be non-factual based and will not have tangible numerical data, but rather will be conducted 
verbally via interaction with students, teachers, and community citizens who view the video. The 
circulation of the video will be measured by the number of views received. We will also count the 
number of times #MoneyGoals has been shared on twitter and Facebook. This will help us to know 
the amount of publicity it contracted and the influential impact of the video.  
Updated on 1-31-2017: We know that the traffic of the website on which the video was posted is 
approximately 6,480 a month. 

 


